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AMENDMENT TO THE CLAIMS 
1 . (Currently Amended) An advertisement management method, comprising: 

scheduling programming content th at includes designating an advertisement time 
slot for a first advortiaomont ; 

inserting m th e first advertisement into the advertisement time slot; 

categorizing the Sfsi advertisement as at least one oft an ovemdeable 
advertisement and a non-overrideable advertisemen t, wherein the overrideflhlft 
advertisement is replaceable with anot h er adverti.sement. and wherein the non- 
ovenideable advertisement is not replacea ble and will he delivered as scheduled : 

receiving a request from an a occond advertiser to replace anv overrideahle the 
&st advertisement with a nother eeeend advertisement; 

determining whether the first advertisement is categorized as m overrideahle 
ft dv e rtio e mont ; and 

if it ic detorminod that the ^fst advertisement is categorized as an overrideahle 
advertisement, Agn replacing the Ikst advertisement with the another second 
advertisement. 

2. (Currently Amended) The method of claim 1, wherein the seeeed advertiser pays a 
premium to replace an overrideahle advertisement the firot odvort i T n mpnt with tli i^ :,c uui ij 
odvertigomqnt . 

3. (Cunently Amended) The method of claim 1, wherein an overrideahle the furst 
advertisement is priced at a lower cost than a non-overrideable advertisement. 



4. 



(Cuirently Amended) The method of claim 1, wherein the request to replace the first 
advertisement with the another seeend advertisement is based upon data obtained using 
ratings system technology that tracks program viewing activities for the purpose of 
identifying most-valuable and least-valuable potential consumers. 
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(Currently Amended) The method of claim I, further comprising broadcasting the 
scheduled proeramming content, including v*«feift the another advertisement, firat and 
o e oond odvortioomonts arc broadcast to the potential consumers lin a broadoaat 
tKmsBissiea. 

(Currently Amended) The method of claim 5, wherein broadcasting the scheduled 
prosramminB content th e broadoaat tranomioaion comprises at least one of: broadcasting 
the scheduled programming content a.s a television broadcast, broadcasting the scheduled 
prcRramming content a radio broadcast, and broadcasting the scheduled proeiamming 
c^Bltgnt a broQxlcQOt oont over a network th e Tntnra a t nnd r»nniT,„,i n personal compute r. 



7. (Cancel) 



(Currently Amended) The method of claim 1, wherein the request to replace the fiist 
advertiseinent wth tho aooond advortigomont is based upon data obtained using marketing 
tools comprising at least one of: ratings systems that track program vie^^ing activities by 
sampling apluraUty of households and estimating the number of viewers of the programs 
using vievwng activity data, focus groups that study the effectiveness of different types 
advertisements, and product sales reports. 

(Cunently Amended) An advertisement management method, comprising: 

Sgheduling prpgamminp content that incliiH^^ d e signating an advertisement time 
slot for o firot advertisement ; 

inserting a the first advertisement into the advertisement time slot such that the 
first adve rtisement is scheduled for broadcast deliveiv: 

categorizing the first advertisement as one of: an overrideable advertisement and a 
non-ovenideable advertisement, w herein the overrideable advertisement r^ lp^«>nKi^ 
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with another advertisement and wherein the non>Qveirideable advertisement is nnt 
replaceable and wiU be delivered as scheduled ; 

receiving at a server a request from an seee«d advertiser to replace the scheduled 
first advertisement with a second advertisement via an intorgotivo schto; 

determining whether the scheduled first advertisement is categorized as m 
overrideable adv e rtisemont ; and 

if it io dotormin e d that the first advertisement is categorized as an overrid eable 
advortiaomcnt , then replacing the first advertisement with the second advertisement «a 
tho intoraotiv e oorv^or . 



(Cancel) The method of claim 9, v^dierein the interactive server is further operable for 
storings managing, receiving, and responding to the first and second advertisements along 
with requests from the first and second advertisers. 



(Currently Amended) The method of claim 9, whereui the seeend advertiser pays a 
premium to replace an overrideabJe advertisement tho first advortiaemont v ^ ith the gcoond 



(Cuirently Amended) The method of claim 9, fiirther comnrisine pricing wbeFeis an *6 
overrideable first advertisement is^eed at a lower cost than a non-overrideable fest 
advertisement. 



(Currently Amended) The method of claim 9, wherein receiving the request to replace the 
first advertisement with the second advertisement is based upon data obtained using 
ratings isystem technology that tracks program vie\ving activities for the purpose of 
idwitifying most-valuable and least-valuable potential consumers. 

(Cuirently Amended) The method of claim 9, further comprising broadcasting the 
scheduled proeyammine content includi n g the second advertisement Mrhnmin tt,- fim. f 
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oQoond Qd\^ortiGein e nta oro broadcast to the potontial consum e ro via a broadcofit 
tronflmifloion , 

15. (Currently Amended) The method of claim 14, wherein broadcasting the scheduled 
programming content th e broadcast transmiaaion comprises at least one of: broadcasting 
th e scheduled programming content as a television broadcast, broadcasting the scheduled 
programming content as a radio broadcast, and broadcasting the scheduled programming 
content a broadoQSt sent over a netv^ork the Intornet and rQCci\r o d on g porsonal oomput ». 

16. (Cancel) 

1 7. (Currently Amended) A system for managing advertisement programming, comprising: 

a processor communicating with memory: 

wherein the processor schedul es programming content that includes an 
advertisement time slot oooupi e d by q firat advortioomont ; 

the processor inserts an advertisement into the advertisement time slot: 

the processor categorizes the advertisement as at least one off an overrideahle 
advertiseinQm and a non-overridea Me advertisement, wherein the overrideable 
advertise ment is replaceable with another advertisement, and wherein the non- 
overrideable advertisement is not replaceable and will be delivered as scheduled: 

the processor receives a request from an advertiser to replace anv overrideable 
advertisement with another advertisement- 

the processor determines vyfaet her the advertisement is categorized 
overrideable: and 

if the advertisement is categorize d as an overrideable advertisement, then the 
processor replaces the ad vertisement yyith the another advertisement 

a oocond advortisemont; and 
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on intcracttvo oon'or of a nohvork oontont pro\'id D r, whcrciin the intcmctivo florvor 
io oporablo for roplaoing tho firat odvortioomont with the aoooad adv e rtiaomont . 

18. (Currently Amended) The system of claim 1 7, wherein the advertiser tiav.s a premium 
replace an overrideable advertisement i nte rn ctivo acrvor in fu i tl i er operablo for ato i iiig, 
monagiiifc rcooivijig, and roapondine to t t guoato rosoiding tho firflt and floooud 
odvortioemonta . 

19. (CurrenUy Amended) The system of claim 17, wherein an overrideahle tho firat 
advertisement is priced at a lower cost than a non-overrideable advertisement a premium 
w pnid by on advortiacr to ropkoo tho firat advettiaoment mth tho aooond odvortioomcut . 

20. (CurrenUy Amended) The system of claim 17, wherein the processor hmadr^^t. th. 
Scbedtfted prpgrammint^ content inclu ding the ano ther adverfisempnt not^vorl c ountont 
prouder compiiaoo at least ono of: g tcloviaion not>vo i k> a radio network, and a oomput o t 
n e twork. 
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